
iRAapp



FOR 

A CLIENT

FOR
A USER



Password

Phone number

Repeat Password

Choose Country

 By registering you accept our terms & conditions

Create an account



PASSWORD

EMAIL OR PHONE NUMBER

Remember

New here? Sign UpForgot password?

SIGN IN

ENGLISH

Your time is valuable. 

Welcome to the app that pay you for providing thoughts on 

products and services you use on everyday basis.

saywhatnow
A DOLLAR FOR YOUR THOUGHTS



TAKE KYC

SKIP KYC



ID Type 

Date of Birth 

Your Full Name

ID Number

Gender

KNOW YOUR CUSTOMER (KYC)

SUBMIT

Great choice! Instant validation, instant 
access to withdraw your balance! First 
please answer a few questions about 

yourself.

Take a photo of ID

Take selfie with ID



DEMOGRAPHIC QUESTIONS

Gender

Location

Marital status

Place of Birth

Language

Voting status

Dependents

Occupation

Household Income

SmokeReligion Affiliation

Political Affiliation

Age

Ethnicity

Education level

Race

Nationality

Disability

Living status

Social Class

Number of children

STANDARD DEMOGRAPHIC QUESTION

One question per section with an incentive of 200 TZS each 

More Demographic survey QuestionsSAVE

Available Questions 21 of 21 Earned Balance 0 TZS



WALLET

SELF CARE

FEEDBACK
BOX

IRA OPINION
POLL

SURVEYS



WALLET

SURVEY

MY

ACCOUNT DEMOGRAPHIC

QUESTIONS

ABOUT

SELF CARE



FEEDBACK BOX

HOSPITALS HOTELS

TV SUBSCRIPTIONS ENTERTAINMENT

CITY

MEDIA

SPORTS

GOVERNMENT AUTHORITIES

INDUSTRIES

SCHOOLS

NETWORK PROVIDERS

TRAVEL

UNIVERSITIES

SHOPS

BANKS RESTAURANTS



RESTAURANTS

SAMAKI SAMAKI (2)

KFC (1)

THE PLACE (0)

GOLDEN FORK (0)

MARRY BROWN (3)

AKEMI REVOLVING (0)

ISTANBUL TURKISH (1)



SAMAKI SAMAKI

SURVEY #01 (PINNED)

SURVEY #02 (UNPINNED)



TAKE SURVEY

REWARD                                         LENGTH

1   15:00

USD                                                MINUTES

PINNED SURVEY #01

Enter Survey PIN

SAMAKI SAMAKI



01. How often do you eat fast food (any quick service
restaurant) in any given week (on average)?

o Less than once per week

o One to three times per week

o Four to six times per week

o Seven to nine times per week

o Ten times or more per week

o I don’t eat at fast food restaurants

o Prefer not to say

1/25

Survey Title, Description & questions unanswered

NEXT

SAMAKI SAMAKI



25. Rate the Food Quality 

P1: The food is served hot and fresh               *****

P2: The menu has a good variety of items       *****

P3: The quality of food is excellent                 *****

P4: The food is tasty and flavorful                   *****

25/25

Survey Title, Description & questions unanswered

SUBMIT

SAMAKI SAMAKI



DECLINE SURVEY

TAKE SURVEY

REWARD                                         LENGTH

5                                                     15:00

USD                                                MINUTES

< SURVEY 1/3                             >

IRA OPINION POLL



DECLINE SURVEY

How long have you used Market Plus?
oLess than 6 Months
o 6 Months to 2 years
oBetween 2 and 5 Years
oMore than 5 Years

1/25

This is a customer satisfaction survey for the fictional finance
software called “market plus” . This survey  seeks to understand 
user satisfaction with Market Plus Service. Thank you for taking 
our survey today. We would like to understand your perceptions 
of Market Plus and your customer service experience.

IRA OPINION POLL



SUBMIT

DECLINE SURVEY

Have we exceeded your expectations?
oNo
o Yes

25/25

Submit Your Response to get a $5 reward

IRA OPINION POLL

SUBMIT



BALANCE: 5 USD 11,500 TZS 10 IRA

WALLET

WITHDRAW BALANCE

SEND TO IRA USERS

DIL-BUNDLE

DIL-HUDUMA



BALANCE: 5 USD 11,500 TZS 10 IRA

WITHDRAW BALANCE

To: Put or select Phone number

Amount: In TZS

CONFIRM

DILIGENCE TOKENDIL-PESA



BALANCE: 5 USD 11,500 TZS 10 IRA

WITHDRAW BALANCE

IRA Withdraw Address

Quantity

CONFIRM

DILIGENCE TOKENDIL-PESA



BALANCE: 5 USD 11,500 TZS 10 IRA

SEND TO IRA USERS

To: Put or select UID

Quantity  in  IRA

CONFIRM



BALANCE: 5 USD 11,500 TZS 10 IRA

DIL-BUNDLE

Bundle for UNLIMITED TIME 

Minutes Only

Internet or GB’s only

SMS Only

All Above

CONFIRM

To: Put or select Phone number

Quantity/ Amount to be consumed



BALANCE: 5 USD 11,500 TZS 10 IRA

DIL-HUDUMA

SHOPS

INSURANCE

RESTAURANT

ENTERTAINMENT

SPORTS



BALANCE: 5 USD 11,500 TZS 10 IRA

SHOPS

GSM MALL

DISCOUNT CENTER

GAME

MR PRICE



BALANCE: 5 USD 11,500 TZS 10 IRA

MR PRICE

To: Put IRA  address or Scan QR CODE

Quantity of IRA

CONFIRM



MY ACCOUNT

PERSONAL DETAILS

SECURITY  SETTINGS

REFERRAL BONUS

CHANGE LANGUAGE



PERSONAL DETAILS

Phone Number: +255 675 276 347

User ID (UID) : 100453

ID Verification

Email Address : info@ira-africa.com

ADD

Country: United Republic of Tanzania



SECURITY SETTINGS

CHANGE PASSWORD

CONNECT TO GOOGLE AUTHENTICATOR

Phone NumberADD

Email AddressADD



CHANGE PASSWORD

Please enter the old login password

Enter new password

Repeate new password

CONFIRM



CONNECT TO GOOGLE AUTHENTICATOR

Google  Authentication code

Please enter  your login password

Authenticate

2FA Description and QR Code



REFERRAL BONUS

Copy  

Share

Generate invitation poster

Invitation Link

Invitation Code

Description of the Referral Program 



CHANGE LANGUAGE 

ENGLISH

KISWAHILI



ABOUT

VERSION: 1.0.0

PRIVACY NOTICE

TERMS & CONDITIONS

EULA

FAQ

HELP & SUPPORT



PRIVACY NOTICE

IRA Research Participant Privacy Notice

Read More



TERMS & CONDITIONS

Terms and conditions for Panel membership, Survey Participation and 
Use of Services

Read More



End User License Agreement (EULA)

This End User License Agreement  for the IRAapp is a binding legal 
agreement between You as an individual or client and IRA Co.Ltd. By 
downloading, installing or using the application on any device, You 
agree to be bound by the terms of this EULA. If you do not agree to, 
or have the proper legal authority to enter into this EULA or any part 
hereof, do not download, install or use the application.

Read More



Frequently Asked Questions (FAQ)

What is a research interview?

It is just a conversation with a purpose

What is a research interview?

It is just a conversation with a purpose

What is a research interview?

It is just a conversation with a purpose

Read More



HELP & SUPPORT

Chatting Room

Chatting Room

Chatting Room

SENDType your message here 



DEMOGRAPHIC SURVEY QUESTIONS

HOUSEHOLD

RESEARCH

HOBBIES & INTERESTS

FOOD & BEVERAGE

AUTO

OCCUPATION

EDUCATION ELECTRONICS

MEDIA

TRAVEL

SMOKING & TOBACCO

HEALTHCARE

COMPUTER & VIDEO GAMING

Description

SAVE

Answer questions in each section with an incentive of 200 
TZS per section 

Available sections  13 of 13 Earned Balance 0 TZS



HOBBIES & INTERESTS

Description

What are your hobbies and interest? 

Arts and Craft

Cooking

Extreme sports

Gardening

Photography

Playing Music

Reading

Watching Sports on TV

Other

Prefer not to say



HOBBIES & INTERESTS

SUBMIT

What styles of music do you like to listen to? 

Bongo Fleva

Blues

Classical

Singeli

Reggae

Rnb/Soul

Dance 

Hip Hop 

Jazz 

Taarab

Pop

I don’t listen to music

Prefer not to say



Create an account

Corporate/ Business Number

Corporate/ Business Name

Phone number

Choose Country

Repeat Password

Password

 By registering you accept terms & conditions



EMAIL OR PHONE NUMBER

PASSWORD

SIGN IN

Forgot password? New here? Sign Up

Remember

Your time is valuable. 

Welcome to the app that pay you for providing thoughts on 

products and services you use on everyday basis.

saywhatnow
A DOLLAR FOR YOUR THOUGHTS

ENGLISH



TAKE KYC

NEXT



Business Certificate

Date of Incorporation

Business License

TIN Certificate

Address

SUBMIT

KNOW YOUR CUSTOMER (KYC)

You are nearly there! We just need to check a few details  
before start making surveys. Get ready your documents 

ready, !

Let’s do it! documents



WALLET

SELF CARE

SURVEY 
LIBRARY

CLIENT  
DATA CENTER

SURVEYS

PREVIEW YOUR SURVEYS



WALLET

SURVEY

MY
ACCOUNT

ABOUT

SELF CARE



SURVEY LIBRARY

BRAND SURVEYS (17)

CONSUMER BEHAVIOUR SURVEYS (12)

CUSTOMER SATISFACTION SURVEYS (6)

MISCELLANEOUS SURVEYS (1)

WEBSITE SURVEYS (2)

SERVICE QUALITY EVALUATION SURVEYS (17)

EMPLOYEE SURVEYS (6)



CUSTOMER SATISFACTION SURVEYS

CUSTOMER SATISFACTION: CSRs

SATISFACTION AND CUSTOMER RETENTION: 
GENERAL

SATISFACTION AND CUSTOMER RETENTION

CUSTOMER SATISFACTION: NPS

CUSTOMER SATISFACTION:PRODUCT

SATISFACTION:TECHNICAL DOCUMENTATION



SATISFACTION AND CUSTOMER 

RETENTION: GENEREL 

Dear Customer:
Thank you for giving us the opportunity to better serve you. Please 
help us by taking a few minutes to tell us about the service that you 
have received so far. We appreciate your business and want to 
make sure we meet your expectations. Attached, you will find a 
coupon good for ...... We hope that you will accept this as a token 
of our good will.
Sincerely,
[MANAGER_NAME]
Manager

How often do you typically use the product?
oDaily
oWeekly
oOnce a month
oEvery 2-3 months
o2-3 times a year
oOnce a year or less often
oDo not use

Overall how satisfied were you with your new [NEW PRODUCT]?
oNot at all satisfied 
oSomewhat satisfied
oSatisfied
oVery Satisfied
oDelighted

Have you ever contacted customer service?
oYes
oNo

ADD

ADD

ADD

ADD

EDIT

EDIT

EDIT

EDIT



SATISFACTION AND CUSTOMER 

RETENTION: GENEREL 

If you contacted  [COMPANY] customer service , have all problems  
been resolved  to your complete satisfaction?
oYes, by the company  or it’s representative
oYes, by me or someone outside the company
oNo, the problem was not resolved

Based on your awareness of  [PRODUCT/SERVICE] , is it better, the 
same or worse than other brands of [ENTER CATEGORY]
oMuch better
oBetter
oAbout the same
oWorse
oMuch worse

Please share with us a few things [Product/Service] could do better.

Based on your experience with [PRODUCT] , how likely are you to 
buy [PRODUCT] again?
oDefinitely will
oProbably will
oMight or might not
oProbably will not
oDefinitely will not

ADD

ADD

ADD

ADD

DONE

EDIT

EDIT

EDIT

EDIT



PREVIEW YOUR SURVEYS

REMOVEEDIT

SURVEY  #02

SURVEY  #01

SURVEY  #03

SURVEY  #04

REMOVE

REMOVE

REMOVE

EDIT

EDIT

EDIT

Please choose number of survey to submit 

SUBMIT

Choose corresponding demographics



SURVEY #01

Dear Customer:
Thank you for giving us the opportunity to better serve you. Please 
help us by taking a few minutes to tell us about the service that you 
have received so far. We appreciate your business and want to 
make sure we meet your expectations. Attached, you will find a 
coupon good for ...... We hope that you will accept this as a token 
of our good will.
Sincerely,
Dr. Alvin Gramaphone
Manager

01. How often do you typically use Pepsi Big?
oDaily
oWeekly
oOnce a month
oEvery 2-3 months
o2-3 times a year
oOnce a year or less often
oDo not use

02. Overall how satisfied were you with our new product?
oNot at all satisfied 
oSomewhat satisfied
oSatisfied
oVery Satisfied
oDelighted



SURVEY #01

22. Based on your awareness of  [PRODUCT/SERVICE] , is it better, 
the same or worse than other brands of [ENTER CATEGORY]
oMuch better
oBetter
oAbout the same
oWorse
oMuch worse

23. Please share with us a few things [Product/Service] could do 
better.

24. Based on your experience with [PRODUCT] , how likely are you 
to buy [PRODUCT] again?
oDefinitely will
oProbably will
oMight or might not
oProbably will not
oDefinitely will not

25. Based on your experience with [PRODUCT], would you 
recommend this product to a friend?
oDefinitely will
oProbably will
oMight or might not
oProbably will not
oDefinitely will not DONE



EDIT >> SURVEY #01

Dear Customer:
Thank you for giving us the opportunity to better 
serve you. Please help us by taking a few minutes to 
tell us about the service that you have received so far. 
We appreciate your business and want to make sure 
we meet your expectations. Attached, you will find a 
coupon good for ...... We hope that you will accept 
this as a token of our good will.
Sincerely,
Dr. Alvin Gramaphone
Manager

REMOVE
QUESTION

COMPOSE 
NEW

DONE



EDIT >> SURVEY #01

25. Based on your experience with [PRODUCT], would 
you recommend this product to a friend?
oDefinitely will
oProbably will
oMight or might not
oProbably will not
oDefinitely will not

REMOVE
QUESTION

DONECOMPOSE 
NEW



DATA CENTER

DEMOGRAPHIC COVERAGE

LIVE SURVEY RESPONSES



DEMOGRAPHIC COVERAGE 

IRA Platform Users

Male Female

0 1000 2000 3000 4000 5000

18-25 years

26-30 years

31-35 years

36-40 years

41-45 years

46-50 years

50+ years

GENDER NUMBER

Male 6535

Female 3477

TOTAL NUMBER OF IRA PLATFORM USERS 10,012

Scroll a Demographic category



LIVE SURVEY RESPONSES

INDIVIDUAL RESULTSOVERALL SUMMARY RESULT

VIEW

SURVEY#02

SURVEY#01

SURVEY#03

SHARE DOWNLOAD

VIEW

VIEW

SHARE

SHARE

DOWNLOAD

DOWNLOAD



LIVE SURVEY RESPONSES

OVERALL SUMMARY RESULT INDIVIDUAL RESULTS

SURVEY#01

SURVEY#02

SURVEY#03

VIEW

DOWNLOAD

SHARE

DOWNLOAD

VIEW DOWNLOAD

SHARE

VIEW SHARE



BALANCE: 1500 USD 3,450,000 TZS 6000 IRA

WALLET

RECHARGE YOUR ACCOUNT



MY ACCOUNT

CORPORATE DETAILS

SECURITY  SETTINGS

YOUR BONUS

CHANGE LANGUAGE



CORPORATE DETAILS

User ID (UID) : 4330000

Country: United Republic of Tanzania

Corporate Number: 889 110 556

Email Address : info@samakisamaki.com

Corporate name: Samaki samaki Company 

Phone Number: +255 222 345 678



YOUR BONUS

Subscribe with 30% discount




